
Get the Word Out about Your Pizzeria

PMQ Pizza Magazine — The past few months have thrown a curveball at restaurant
owners.  While  your  restaurant  may still  be  open for  business—feeding  locals,
healthcare workers and others on the frontlines—the way you’re running your
restaurant right now is probably not “business as usual.”

Dine-in has taken a back seat to delivery and curbside takeout. Your cleanliness
rating and cleaning procedures have become a topic of conversation. Maybe you
changed your hours or revamped your products/services; some pizzerias are now
offering take-home “build your own pizza” kits.

You’re  doing  all  you  can  to  stay  afloat  through  this  unique  time.  But  how  will
consumers  know  about  your  new  offerings  if  you’re  busy  working  in  the  kitchen
with  your  scaled-down  crew?  Although  posting  this  information  online  is
encouraged, consumers will  appreciate it  if  you proactively reach out to guide
them. After all,  consumer habits have changed due to fewer options and less
commuting; many consumers are stressed and unsure of where to get a good
meal.

If your pizzeria can reach out during this time of uncertainty, not only will you gain
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new customers, you’ll help put food on families’ tables amidst a time of crisis,
which will make a lasting impression. That’s what Our Town America is here for.
Our Town America specializes in connecting local businesses with new customers.
And through all the recent economic changes, a few things have remained the
same: People appreciate a heartfelt message from a neighborhood business, and
people are checking their mailboxes.

Here are three of Our Town America’s many direct-mail avenues to consider:

New Mover Marketing—Reach a new set of new movers in your community each
month. Meaningful offers are always, but especially now, welcomed with open arms
and grateful hearts.

Saturation Postcards—Reach consumers based on
neighborhoods,  distance  from  your  restaurant(s)  or
median  household  age  or  income.  Hit  every
mailbox—no  recipient  list  needed.

Targeted Demographic Postcards—Reach a specific demographic or a group of
prospects based on your criteria.

With 48 years of marketing expertise, Our Town America will advise you on which
option is best for your business. Our Town America knows that local businesses are
the backbone of our communities. So, let them help you get the word out about
your pizzeria. After all, that’s what they do best.
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